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We had a huge success launching our new product, The Vacation Ownership Calculator, at the ARDA 2009 Expo in Orlando. Any company, even
small businesses like ours, looking to tap into the timeshare or vacation ownership industry must attend this convention. It is truly the one place
where all of the decision makers of the vacation ownership industry come together to look for new products and services! Thanks again for a great
show and see you in Vegas 2010!

Bryan Phillips
President
Vacation Ownership Calculator (New Exhibitor)



ARDA is linking you to vacation ownership and resort development at the American Resort Development Association 2010 Convention & Exposition, March 14 — 18 in Las Vegas,
Nevada. If you're looking to grow your business and increase your company'’s visibility in the global marketplace, sign up today, as space is limited.

With access to worldwide markets and 3000 decision makers from more than 40 countries, ARDA is paving a path for you to meet one-on-one with key industry players and to display the

latest innovations within the vacation ownership and resort development industries.

Why Participate at the ARDA 2010 Convention & Exposition?

The ARDA Convention & Exposition is the event for vacation ownership and resort develop-
ment, providing the largest concentration of purchasing power within the vacation industries
ever assembled in one place. The convention is not open to the public, so as an exhibitor, you
will have the opportunity to interact with high-level industry representatives from a cross-
section of disciplines with true purchasing power.

ARDA attendees are anxious to hear from you and to see the products and services firsthand

that help them to finance, build, design, furnish, equip, manage and market their properties.

A myriad of networking opportunities awaits you at various social events where you can
talk to potential customers informally.

In addition to a booth, build your brand by showcasing your company name through many
unique sponsorships that are available. Convention sponsors are recognized as leaders

in vacation ownership — not just for their prominent position in the industry, but for their
contributions to vacation ownership’s premier events. Attendees know and appreciate that
ARDA sponsors provide cutting-edge programming, big-name speakers, innovative events and
high-end productions.

ARDA invites you to join the more than 300 companies that have already made their name
at the industry’s show of shows. Exhibit at the ARDA 2010 Expo, sponsor the convention
or other ARDA programs and enjoy the recognition and returns of saturation-level

promotion while you watch with satisfaction. Your support helps ARDA create
another chart-topping event!




k€ Timeshares Only has been attending the annual ARDA convention since our inception. We found the ARDA 2009 Expo especially fruitful since the

decision makers were out in full force and ready to do business. We recommend the ARDA show for those looking to do business with the resort and
timeshare industry. 33

Michael Paduano

Director of Business Development
Timeshares Only

Exhibitor Since 2006



Resort Development Is in Demand

If you want to showcase your product or service to representatives of a rapidly-growing industry, exhibit at the ARDA 2010 Convention & Exposition. Consider this:

$62 billion: 81%: 4.4 million: 80.9%: 16%:
U.S. timeshare contributions to Growth in sales over the last Households who own timeshares Timeshare occupancy; hotel Annualized increase in sales
an industry employing more than decade in the U.S. occupancy for the same period volume since 1995
550,000 workers was only 63.4%
Who Attends ARDA

ARDA prides itself on bringing industry leaders with the power to The ARDA Expo attendees are executive-level, seasoned professionals:

buy directly to you. Attendees at the ARDA 2010 Expo are high-level
employees with expertise in one of the following areas:

Attendee by Job Function Corporate Level Years In The Industry

15% Resort Management 14% Finance

Entry-level | 2% 19% 1-4 years

9% Legal 33% 10-19 years

Mid-level 15%

< 3% Supplier High-level 83%
3% Other

3% Technology 0 20 40 60 80 100

17% Sales

Number of Attendees 20% 5-9 years
24% 20+ years

18% Marketing 18% Development

Number of Years of Experience

{5



kE Our company, The San Francisco Exchange Company (SFX), has been an exhibitor at the annual ARDA convention for about five years now.
Although the previous conventions have generated additional business for us, we must say this last convention in Orlando was outstanding. Because
of the dire economic conditions and reports of attendance being significantly down, we came very close to canceling our booth, but in spite of this
adversity, the decision was made to attend and also increase our booth size. Much to our surprise, the attendance was higher than expected, and
most importantly, because of budget cut-backs with developers, the attendees were primarily the “decision makers.”

We want to thank ARDA for standing up to the challenge of the economic conditions and executing a great conference. For those in the industry
considering being an exhibitor, we can only share our experience with you and hope it does the same for you as it has for us. J)

Mel Grant

President & CEQ

SFX Preferred Resorts
Exhibitor Since 2006



Booth Options

ARDA Member Rates* Non-Member Rates
Standard Booth Location $24.00 per square foot* $41.50 per square foot
Corner Booth Location $26.00 per square foot* $43.50 per square foot
Preferred Booth Location $28.00 per square foot* $45.50 per square foot

*Join today and take advantage of the member discount! Visit www.arda.org/join or contact the ARDA Membership
staff at (202) 371-6700.

Exhibitor Benefits

Don’t miss out on these great benefits:

e Two full conference registrations (per 100 square feet) that provide access to ARDA’s
engaging educational sessions, a value ranging from $1430 to $3150

e Two exhibit-hall only passes (per 100 square feet), a value of $700

e Your company name, contact information and a 25-word description in the
On-site Program

e Multiple listing options in Product Directory Index in the On-site Program
e Company name and booth assignment listed on the ARDA Web site
e Exclusive opportunity to purchase attendee list pre-meeting and post-meeting

¢ Inclusion on the You-Are-Here map boards placed in high traffic locations throughout the
conference site

e Opportunity to purchase tickets for exclusive evening networking events

Contact Information

If you're looking to grow your business and increase your company’s visibility in the global
marketplace, sign up today! Space is limited.

Visit the ARDA 2010 Convention & Exposition Web site at www.arda.org to view the latest

floor plan and exhibitor lists. Sign up now by completing the enclosed Application/Contract or
contact the ARDA Exhibit Management Office at (202) 367-1137 or
ARDA@smithbucklin.com.




For more information on Sponsorships and Advertising, please contact:

Bob Craycraft Natasha Smith
(202) 207-1079 (202) 207-1074
beraycraft@arda.org nsmith@arda.org

or visit www.arda.org/sponsor



Sponsorships

ARDA New Supplier Package (First Time Exhibitors Only) $5500

If you are a new supplier exhibiting for the first time, we take the details off your shoulders
and provide you with a 10x10 preferred booth, an ARDA Corporate Membership for the
2009-2010 year PLUS your choice of the Friend of Convention sponsorship, registration bag
insert, half-page four-color ad in any of our three convention publications, a Gold Sponsorship
at our Awards Gala or a Hole Sponsorship at our Golf Tournament.

Advertising Package $1500-$6000
Exhibitors may place ads in both the On-site Program and Attendees Listing/Industry
Phonebook, priced at $1500 for a half-page or $2000 for a full page. A special value is an ad
in all three Convention-focused editions of Developments magazine, priced at $4500 for a
half-page or $6000 for a full-page.

Awards Gala $3500

As a Gold Sponsor your company receives onsite recognition on the Awards Display Board,
the back of every attendee ticket and all promotion materials including the 2010 Nomination
Guide. Also includes three complimentary Gala tickets, listing on the ARDA Web site, pre/post-

attendees listing in electronic format, and a half-page ad in the Awards section of the June
2010 edition of Developments magazine for even more recognition.

3+ ¥+ )Y

Friend of Convention Sponsorship (Limited Quantity Available) $1800

A great branding opportunity, this sponsorship includes recognition on the ARDA Web site,
recognition on the Sponsorship Appreciation pages of three issues of Developments
magazine; and recognition in the On-site Program and Attendees Listing/Industry Phonebook.
Also your company name will appear on the Sponsorship Appreciation mega-banner in

the exhibit hall; complimentary pre/post-attendee listings in electronic format and a $500
credit towards an ad (half-page or larger) in the On-site Program, Attendees Listing/Industry
Phonebook, or the Convention edition of Developments magazine.

Golf Package (Limited Quantity Available) $1800

The industry’s most influential executives gather the day before the opening of each ARDA
convention to raise money for the ARDA International Foundation and share a day of
camaraderie and networking for a great cause! Play in the tournament and enjoy recognition
as a Hole or Tee Sponsor. All sponsors for this package will be highlighted on the ARDA
Foundation’s Web site as well as signage on the hole sponsored and all tournament signage
along with an ad in the Convention edition of Developments magazine.

Registration Bag Insert (Limited Quantity Available) $1200
Available only to exhibitors, a tote bag insert is a great way to get your name, logo and
the word out about your booth to the ARDA 2010 Expo attendees. (Supplier must
provide insert.)



Exhibitor Tips from ARDA:

Get Clear About What You are Really Buying. Most exhibitors think they are buying floor space, exposure, leads and so on. Successful exhibitors
realize they are buying face-to-face contact in an environment strategically designated to facilitate interaction with a highly targeted market.

Don’t Judge a Show from One Attempt. Most shows have thousands of attendees. It is almost impossible to meet all of your prospective clients
at one event. If the attendees at a show match your customer profile, you should commit to at least three consecutive exhibits before making any
judgments on a show’s value to your company.

Always Remember Pre-Show Marketing:

e Clean up and update your database e Establish a VIP program with exclusive benefits for your top prospects
e Promote your show participation and booth number aggressively e Create new advertisements that stress the benefits of visiting your booth



