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Introduction

The impact of the timeshare industry on the U.S.
economy extends beyond the timeshare resorts with
which customers are most familiar. The total economic
contribution of the industry also includes the economic
impacts of sales and marketing offices, corporate
operations, the construction of new resorts and the
renovation of existing resorts, and the significant impact

of expenditures of vacationers during timeshare stays. This

study estimates the comprehensive private- and public-
sector benefits generated by the timeshare industry.

In addition to private-sector benefits, including jobs and
income, the significant tax contributions of the industry
are a source of revenue for federal, state, and local
governments. The estimates described below show that
the timeshare industry produces significant amounts of
individual income tax and employment tax at the federal
level, and contributes significantly to property tax, sales
tax, and occupancy tax revenue for state and local
governments in the states in which timeshare resorts
are located.

The following results highlight the key economic and
fiscal (tax) impacts of the timeshare industry. The results
are summarized in terms of direct and indirect economic
and fiscal impacts and presented for resort operations,
sales and marketing, corporate operations, consumer
spending, and construction. The direct impacts are
generated through spending by the timeshare industry
and its employees. The indirect impacts are from
increased activity among suppliers and higher spending
by employees due to increased incomes.t

OVERVIEW OF THE TIMESHARE INDUSTRY
OPERATIONS’ ECONOMIC IMPACT
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Total Impact
In total, the U.S. timeshare industry generated
approximately $79.5 billion of economic output, 511,782

full- and part-time jobs, $28.1 billion in income and
$10.2 billion in total taxes in 2015.

Timeshare Economic Impact in the U.S. (2015)

$79.5 billion of economic output
511,782 jobs
$28.1 billion in income
$10.2 billion in tax revenues

DETAILED ECONOMIC IMPACTS OF THE TIMESHARE

INDUSTRY, BY FUNCTION, 2015
Billions of dollars; number of part- and full-time jobs

Indirect &
Output Direct Induced Total
Industry operations $25.6 $373 $62.8
Resorts $13.7 $18.2 $31.9
Corporate $4.9 S7.7 S12.5
Sales and marketing $7.0 S114 $184
Vacation expenditures S5.7 $8.6 $14.3
Capital expenditures $0.9 S15 S24
Total $32.2 $47.4 $79.5

Indirect &
Employment Direct Induced Total
Industry operations 173,441 224,392 397,833
Resorts 93,768 109,254 203,022
Corporate 36,800 45,827 82,627
Sales and marketing 42,872 69,312 112,184
Vacation expenditures 52,766 47,808 100,574
Capital expenditures 4,884 8,492 13,376
Total 231,090 280,692 511,782

Indirect &
Labor Income Direct Induced Total
Industry operations $104 $12.3 §227
Resorts $3.8 $5.9 $9.7
Corporate $3.2 $2.5 $5.8
Sales and marketing $3.5 $3.8 $73
Vacation expenditures $2.0 $2.6 $4.6
Capital expenditures $0.3 $0.5 $0.8
Total $12.7 $15.4 $28.1

Note: Labor income includes employee compensation and proprietor income.

Source: 2016 U.S. State of the Vacation Timeshare Industry and Economic Impact
Survey and EY analysis using the IMPLAN input-output model.

1 Please note that the numbers in the tables and text of this report are rounded and may not appear to sum. Calculations referenced in the text

were performed on precise numbers and will yield a slightly different result.
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Resort Operations: In 2015, resort operations’ direct output totaled $13.7 billion, while indirect and induced output was
$18.2 billion, resulting in a total contribution to U.S. economic output of $31.9 billion. The output multiplier is 2.33 where
each dollar of direct timeshare economic activity spurs $2.33 dollars of total U.S. economic output.

Corporate Operations: Direct output totaled $4.9 billion while indirect and induced output was $7.7 billion, resulting in
a total impact on economic output of $12.5 billion. The output multiplier estimates that each dollar of direct timeshare
economic activity results in $2.58 dollars of total U.S. economic output.

Sales/Marketing Operations: Direct output totaled almost $7.0 billion while indirect and induced output was $11.4 billion,
resulting in a total impact on economic output of $18.4 billion. The output multiplier estimates that each dollar of direct
timeshare economic activity results in $2.63 dollars of total U.S. economic output.

Vacation Expenditures: Direct spending off-site by timeshare owners and visitors totaled almost $6.6 billion. After taking into
account expenditures for goods produced outside the U.S., the direct impact of off-site consumer expenditures was $5.7
billion in direct output. This direct spending created additional economic activity by firms that supply goods and services
consumed by vacationers, which totaled $8.6 billion. Combining the direct and indirect impacts on economic output, the
total impact on U.S. economic output from timeshare vacation expenditures is $14.3 billion. These results imply that each
dollar of direct spending results in $2.49 dollars of total U.S. economic output.

Capital Expenditures: Spending by the timeshare industry on resort and non-resort construction and renovations totaled
$0.93 billion in 2015, including purchase of land. Some of the purchases, such as TVs or other electronics, were
manufactured outside the U.S. resulting in a direct output of these expenditures of $0.86 billion. Purchases of land were also
not included, as expenditures on land do not contribute to economic output. Direct expenditures produced an additional
estimated $1.5 billion in indirect and induced output, resulting in a total impact on economic output of $2.4 billion. The
output multiplier implies that each dollar of direct spending results in $2.77 dollars of total U.S. economic output.

Timeshare Vacation DETAILED VACATION EXPENDITURE
= SPENDING DATA! Average per Party Total Off-site

spendlng On-site Off-site Total Spending
Spending by timeshare owners and Ecation Spending Data Spending Spending Spending (S billions)
guests during timeshare stays was Air transportation services S0 $412 $412 $1.87
estimated at $9.98 billion in 2015. Entertainment and recreation $99 $93 $192 $0.42
About $3.4 billion was spent on-site Hotels and motel services $2432 $186 $429 $0.85
at resorts, while $6.6 billion was spent Restaurants & bars $133 $128 $260 $0.58
off-site in the communities where glothin-g and clothing accessories ssll(s)g sslég gg; ggig

. roceries .
the timeshare resorts arg located. Ground transit 50 524 $24 011
On average. each travglmg party Gasoline stations o S84 $84 $0.38
spent $2,439 per vacation. Based on Miscellaneous $34 $53 488 $0.24
an average travel party size of 3.52 Rental cars 50 $90 $90 $0.41
people, the average total spending Theme parks & museums $166 $124 $290 $0.56
per person is $694. Only the offsite Fitness & sports $51 $48 $98 $0.22
expenditures are included in the ;tal $989 $1,450 $2.439 $6.59
estimates of the economic impact Average Spending Per Person’ $281 $412 $694

of vacation expenditures because

spending by timeshare owners and 1 Does not include gambling wins and losses.

.. . . . 2 Hotel and motel on-site expenditures are captured by the 2016 U.S. State of the Vacation Timeshare
visitors at timeshare resorts on-site is Industry and Economic Impact Survey as rental revenue and are not included in “on-site spending”

captured separately in the impact of referenced throughout the text.

timeshare resort operations. 3 Average travel party size is 3.52 people.
Source: 2016 Shared Vacation Ownership Owners Survey, prepared by Leger for AlF.
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Tax Revenues

Timeshare in the U.S. contributed nearly $10.2 billion in tax revenues in 2015 to the economy through
property taxes, sales taxes, occupancy taxes, excise taxes, license taxes, income taxes, employment

tax and other taxes.

TOTAL TAXES PAID BY THE
TIMESHARE INDUSTRY, 2015

Millions of dollars

Local Taxes
$2,125

\

Federal Taxes
$6,041

$10,215

Total
Taxes

State Taxes
$2,050

Methodology

TAX REVENUES PAID BY TIMESHARE INDUSTRY
BY TAX TYPE, 2015

Millions of dollars

Misc. Taxes
) $207
Medicare l Property Tax
and SSI Tax

$1,871

General
Sales Tax
$920

*42

$10,215

Total Occupancy Tax
Taxes . $322

7~ Excise Taxes $467
P~ License Taxes $101
Corporate Income Tax

$812

Individual
Income Tax
$3,871

Ernst & Young's detailed analysis of economic impacts, and the success of the study overall, was made possible
by the active cooperation of timeshare enterprises, resorts, exchange companies, and a sample of the timeshare
travelers in U.S. during 2015. The response base included 661 of the 1,547 timeshare resorts identified in the U.S.
and survey responses from 2,737 U.S. households. Ernst & Young analyzed the detailed survey information in a
customized economic impact model to quantify the industry’s economic contribution.
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