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Market Sizing

Approximately 7.1% of U.S. households (over 9.6 million)* own one or more Demographic Summaries Total Owners

timeshare ownership products including timeshare weeks, points, fractional (n=1,604)

and/or Private Residence Club. Timeshare ownership generally increases —

with household income peaking among owners with $100k or more (11.0%). Male S

Female 42%
Age Mean 44.4
Market Sizing by Income Groups Race and Ethnicity* White 67%
| African-American 18%
Total Asian-American 10%
Population ) :
Hispanic 7%
g Under $50K m American Indian 3%
§ Middle Eastern 2%
o
§ Household Income Mean $86,054
E] Marital Status Married 64%
E S100K+ m Single, never married 20%
Domestic partnership 7%
Percentage of total . o
U.S. households Divorced e
Widowed 3%
Separated 1%
Prefer not to answer <1%

Owner Demographic Profile Education  High school or less 17%

« Timeshare owners in the U.S. are ethnically diverse. More than two-thirds Some college 25%
(67%) of owners overall are White, followed by African-American (18%), College graduate 35%
Asian-American (10%), and Hispanic (7%). Graduate school 19%

» The average age of timeshare owners overall is 44.4 years old. Technical school 4%

» The majority of timeshare owners are married (64%), while one in five are Employment Status  Full time 56%
single and have never been married (20%). -

Part time 13%

» Close to three in five timeshare owners are employed full-time (56%), .

. L . . o Self employed 7%
with one in five working part time or self-employed (20%).
) ) Not employed - retired 17%

* More than half of timeshare owners have either graduated college or .
graduate school (54%), with another one in four having attended some Not employed — not retired 7%
college (25%). Prefer not to answer <1%

1

The median household income is over $71K which is much higher than
the median household income of $58K for the U.S.2

Source: USA QuickFacts from US Census Bureau, July 2016.

*Owners could be multiple race/ethnicity,

notably White and Hispanic.

2 Source: U.S. Census Bureau, September 2017. Latest estimate from Census ACS Survey reports estimated median income was $57,617 in 2016.
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Timeshare Ownership in General

» About two in three timeshare owners own a week at
a timeshare resort or with a timeshare company (66%), and
approximately two in five own vacation points (41%).

» Points owners own an average of 3.6 contracts/packages
while weeks owners own an average of 2.4 contracts/packages.

» Among weeks owners, more than two-thirds of timeshare
owners reported owning two or more weeks (67%). Three
quarters of points owners typically stay between five to
seven consecutive nights (75%).

* Approximately one in six timeshare owners are considered
“second generation” owners who acquired their timeshare
as a gift or through an inheritance (17%). Among the “second
generation” owners, more than half are likely to purchase
more or upgrade their timeshare (54%).

Timeshare Owners

% Type of Timeshare Owned

. by Generation
66% Timeshare
owners have owned  Millennial/Gen Z owners tend to be more diverse
their timeshare for than older generations, especially when compared
an average of with the Boomer+ group.
Years » Millennial/Gen Z owners are significantly more likely

than their older owner counterparts to want help

with booking, arranging transportation from the

12% airport, and grocery shopping.

» Millennial/Gen Z owners also plan to spend more
time and money on vacation this year than older

owners.
Total Owners ] ]
_ (n=1,717)* * Millennial/Gen Z and Younger Gen Xers are more
g likely to recommend ownership (as well as their
§ A week at a timeshare resort home resort) than older owners.
E or with a timeshare company « More than half of Millennial/Gen Z owners (and
§ nearly half of Younger Gen X owners) reported
9 Vacation points at a timeshare resort visiting their resort area MORE since acquiring their
5 or with a timeshare company timeshare.
- » Millennial/Gen Z and Younger Gen X owners travel

A share at a fractional resort/Private with a higher average party size than older owners.

Residence Club where a share is e More than 90% of Millennial/Gen Z owners book their
typically 3 or more weeks a year timeshare vacation less than six months in advance.

Multiple Answers Allowed: May add up to >100%.
*Includes n=113 who terminated by having fractional/PRC only.

(]
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Type of Most Recent Timeshare Purchase

(Among Recent Purchasers) . Upgrade: To a bigger unit

. Upgrade: To a higher season

Non-upgrade/Reload
20% Upgrade: To both a bigger

unit and a higher season

. Reload/Add on: For a property/club
where | am currently an owner

Reload/
Add-on . . Reload/Add on: For a new property/
(Net): 1% club where | am currently an owner
8% Reload/Add on: For a property/club

located in a new region

Reload/Add on: Purchased

Upgrade (Net): additional points

o,
71% Neither Upgrade, Reload,

or Add on

BASE: Recent Purchaser (n=750).
Numbers may not add to 100% due to rounding.

Product Profile

e Seven in ten recent timeshare purchasers (purchased in 2015 or The ability for others to sleep
later) did so in the form of an upgrade® (71%) while less than one

in ten recent purchasers did so through a reload* or add-on (8%). In a separate room drives

Approximately one in five recent purchases are neither an upgrade multiple room preference,
nor a reload/add-on (20%). with the top two reasons
» Timeshare owners indicate an average distance of over 800 miles being ‘children can sleep in

from home to their timeshare. With an estimated average of just over
1,000 miles, owners residing in the Northeast region of the United ) ]
States have the greatest distance between their home and their can sleep in another room".
timeshare.

another room’, and ‘friends

» Overall, nearly half of owners are visiting the resort area MORE
frequently since their timeshare purchase (47%).

* More than half of timeshare owners have access to two bedrooms
(52%), while two in five owners have access to one bedroom (40%)
with the timeshare they purchased most recently.

3 Upgrade: an upgrade sale is a transaction whereby a customer relinquishes the right to a currently held timeshare interval and obtains a higher-priced timeshare
interval from the same seller.

4 Reload: a reload sale is a transaction whereby an existing timeshare owner makes a new timeshare purchase from the same developer that sold their previous
timeshare property, without trading in the existing timeshare contract. It is most commonly associated with ‘points’ purchases, when buyers ‘reload’ with additional
points, on top of the ‘points’ they already own.

(]
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Vacation Profile

« Owners are devout vacationers and most rely on timeshare
ownership to fulfill at least part of their household’s annual
vacationing needs. On average, timeshare owners took
more than three vacations in 2017. The majority of owners
took a vacation in 2017 at a timeshare resort (79%).

+ On average, timeshare owners took 24 vacation days in
total in 2017 including eight days at a timeshare resort, six
days on a converted timeshare vacation and 10 days on a
non-timeshare vacation.

Types of Vacations Taken in 2017

Vacation at a timeshare resort _ 79%
Convert your timeshare to a
different type of vacation or 26%

vacation-related purchases

A non-timeshare vacation
where cash, credit cards or loyalty - 27% « Overall, more than one-third (36%) of owners

rewards points are used to pay for required an additional room or extended stay during
all aspects of your vacation their timeshare vacation.

Other | 1% » Overall, more than three-quarters (77%) of owners booked
their timeshare vacation less than six months in advance.
Multiple Answers Allowed: ] Total Owners
May add up to > 100%. (n=1,604)
U.S. Vacation by Region
* The percentage of timeshare owners who 61% who live 83% who live  78% who live in
used peer-to-peer vacation/rental services in the West in the Midwest the Northeast

in 2017 remains low overall (Airbnb 3%,
VRBO 2% and HomeAway 1%).

vacation here vacation here vacation here

ENINN k !
) 57% who live in
Tl the South vacation
»

in this region

« On average, timeshare owners traveled
more than 1,600 miles (mean distance)
between their home and their final
vacation destination in 2017.

A majority of timeshare
owners vacationed within
their region in 2017.

BASE: Owners who took a timeshare vacation in 2017 (n=1,122)
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Attitudes and Opinions about Ownership

= More than five in six owners (85%) rated their overall ownership experience as excellent/very good/good.
» More than nine in ten owners (91%) rated their home resort overall as excellent/very good/good.

* More than seven in ten owners overall would definitely or probably recommend timeshare ownership in general (72%). Nearly
three-quarters of all timeshare owners would recommend their home resort or vacation ownership club, based upon their
experience (73%).

« More than seven in ten timeshare owners (71%) would purchase a timeshare again.

Timeshare Ownership Experience Ratings* Total
Overall ownership experience 30% 24% 85%
My home resort overall 36% 20% 91%
. Excellent Very Good Good
Advocacy — Likelihood to Recommend
Timeshare ownership in general 72% 13%
My home resort/vacation ownership club 73% 9%

. Definitely/Probably would Might or might not Definitely/Probably would not

*Note: Excellent, Very Good & Good may not add to total due to rounding

Timeshare Use, Exchange and Rental

» Almost all timeshare owners (95%) have used their timeshare at
some point during their ownership. Among them, 72% of owners
have personally used their timeshare while over half of owners
(52%) have exchanged their timeshare. More than two in five
owners (42%) have converted their timeshare to either hotel

Use of Timeshare

95%
72%

Have used timeshare (Net)

Used personally by your household

stays, cruises or other products or services in the past. Exchanged timeshare (Net) 52%
» Close to two-thirds (65%) of all owners have access to an Converted timeshare (Net) 42%
internal exchange® service offered by their resort developer or Banked/deposited for future use 51%
management company while three in four (75%) of all owners Rented to others 34%
‘o

indicate they are affiliated with an external exchange® organization.
19%

8%

. : ) Gave away to others
« A vast majority of timeshare owners who have exchanged did

so within the U.S. (87%), while close to one in four (24%) have Did not use timeshare

exchanged to Canada, Mexico or the Caribbean.

Among those who have rented out their timeshare, half (50%)
have used Airbnb to do so.

Future Timeshare Plans

Total Owners
(n=1,604)

Two-Year Plan for Timeshare

» More than half of owners plan to buy or upgrade a timeshare Buy/Upgrade 52%
over the next two years (52%) while one in ten owners plan to
convert to a points program (10%). Sell 9%
« If respondents were in the market to purchase another Convert 10%
timeshare, U.S. (81%) would be the most popular location, )
followed by the Caribbean (6%), Canada (6%) and Mexico (6%). Nothing 57%
Total Owners (n=1,604)
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Internal: An exchange in which an owner exchanges a week(s) at his or her home resort for another at the same resort, or at a different resort developed and/or

managed by the same company.

External: An exchange in which an owner gives up his or her week(s) for a week(s) at a resort that is not a part of his or her family of resorts.
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