HOW DID OWNERS USE
THEIR TIMESHARE IN 2021

WHAT did owners do with their timeshare in 2021?
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Average number of vacations " —I @@ %

j ) 78% 78% 29%

s 3\ Took a vacation Used personally Banked/deposited
6 3 DAYS at a timeshare by household for future use
¢ resort members,
Average days spent on vacation exchanged or 27%
at a timeshare resort converted their Rented to others
\ J timeshare

WHAT do they plan to do with their timeshare?
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40% 39% 31% 25% 21%

Will upgrade to a Will buy more Will buy Will convert Will buy share
different unit type or time (weeks) more points week to points at fractional
higher season at same resort/PRC

resort or company

HOW do they plan to vacation in 2022?
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64 63%

Plan to spend more time Plan to spend more money
on vacation in 2022 on vacation in 2022

For the full United States Owners Report Shared Vacation Ownership ARD q
2022 Edition, visit www.arda.org/research-aif.




WHO ARE TODAY'S
TIMESHARE OWNERS?

WHAT do they look like?

ETHNIC (@)
BACKGROUND
White

”Q\ | 67% 7 9% S9%

( \__/ ) Hispanic . e ¢
17% Married/domestic Own Children
39 African-American partnership primary under 18

Average age 14% 26% are single residence living at home

of timeshare
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62% 72% $87,500 YRS
Have at least a Employed Median household Average tenure
college degree full-time income of ownership

HOW satisfied owners are with their timeshare

90% 90% 82% & 80%
Satisfied with their Satisfied with Would recommend Would recommend
overall ownership their home timeshare ownership their home resort or
experience resort overall in general vacation ownership club
TOP 3 reasons people are buying
O
060 41% ® 1 39% 33%
% Overall 9 Exchange Resort
flexibility opportunities location

For the full United States Owners Report Shared Vacation Ownership ARD q
2022 Edition, visit www.arda.org/research-aif.




